


“新零售”概念的崛起， 
感【售】全新商业空间

“电商必须死 ”——源于马云在2016杭州云栖大会上的演讲，而
“新零售”概念又再一次刷屏，作为马云新造的词，尽管目前业内对新
零售的概念尚无统一认识，但它无疑诠释并代表着一种新趋势。实体店
需要给消费者一个更综合、更个性化的体验，囊括“消费+体验+娱乐+
线上”功能的大体量零售店纷纷崛起，透过多元的视觉及感官设计可以
令顾客对产品及品牌留下深刻印象，通过线上线下和物流的结合，诞生
真正的“新零售”概念。

店铺展示所需要的不再仅仅是空间设计，而我们的材料商们需要考
虑的是如何利用绿色概念的新颖材料为视觉营销带来源源不绝的灵感。
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房地产"全装修"交付成趋势，家装or工装？

重点城市开发商集中度提高，地方性开发商进入精装修已成必然趋势。2016年上半年，全国百城精装修新
楼盘总体规模45.2万套，2017年1月1日起，上海市新建商品房建设用地中全装修住宅面积需达到100%，至
2020年，浙江全省实现装配式建筑占新建建筑比例达到30%，而2025年江苏将有一半以上新房以成品房交付。

“全装修”时代的来临，使得家装项目不再是小打小闹，这正是材料商们大展宏图的一次绝佳机会。



商业地产蓝海开启 扬帆起航正当此时
Catch up on opportunities in the huge market 
of commercial property

截至2015年末中国商业地产总规模位于全球第二，达8060亿美元，仅次于美国。
2016年全国商业空间面积将突破至4.3亿平方米。至2018年，商业综合体的年供应量将维
持在1,200个左右。随着互联网、电子商务的风靡，商业空间形式不断革新。“同质化”的建
筑与设计对顾客的吸引力日益衰减，在激烈竞争中，如何加强建筑空间的人文设计，提升
客户体验，成为商业地产致胜的关键之一。

新建、改建中的商超、零售业主呼唤着兼具功能与美感的创新材料，建材产品的供应
商们，商业地产建筑装饰的蓝海开启，扬帆起航正当此时！

By the end of 2015, the value of China’s commercial real estate totaled USD 806 billion, 
second only to the United States. In 2016, the total area for China’s commercial space will 
reach 430 million square meters. By 2018, the annual supply of commercial complexes will 
remain at about 1,200 in China. The growing popularity of the internet and e-commerce is 
reshaping commercial space. The appeal to customers of “homogeneous” architecture and 
design is decreasing day by day. One of the keys to success for any commercial property 
amongst fierce competition is to give more weight to the people-oriented design for commercial 
building and to enhance the customer experience.

The owners of new or refurbished commercial space are increasingly asking for innovative 
materials that unite functionality and aesthetic, which creates major opportunities for the 
suppliers of building materials.

酒店建设持续兴旺 工程订单接踵而至
Project orders follow the continuing boom in 
hotel construction

2015年中国接待国内外旅游人数超过41亿人次，旅游总收入突破4万亿元。据预测，
2016年游客人数将持续增长，越来越多的居民将会把旅游作为假期生活的首选。旅游业的
蓬勃发展催生了庞大的酒店住宿需求，中国酒店业持续繁荣。另一方面，经济型酒店、精
品酒店、酒店式公寓、度假别墅、民宿、养老酒店、非标准化住宿等新业态的酒店如雨后
春笋，蓬勃发展。

倡导个性体验、科技进步、智慧酒店、绿色低碳理念的酒店业主们，正在为材料商们
搭起一展身手的舞台！

In 2015, China was host to more than 4.1 billion tourists from home and abroad, with RMB 4 
trillion in tourism revenue. According to predictions, the number of tourists will continue to grow 
in 2016 as more and more citizens opt to consider travel as a top priority for their holiday 
arrangements. The boom in the tourism industry has spawned a huge demand for hotel 
accommodation, driving the continued growth of China’s hospitality industry. As a result, new 
types of hotels, including budget hotels, boutique hotels, serviced apartments, guest houses, 
pensioners’ hotels, and non-standard accommodations are springing up all over the country.

Hotel owners who are advocates of personalized experiences, new technology, and green 
and smart hotel ideas are now erecting a stage for materials suppliers to showcase their 
talents on!
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【品】味个性潮流餐饮 设计敲开订单之门
Win orders with products specially designed 
to create unique and stylish dining space

作为民生产业的餐饮服务业正迎来巨大的市场空间。2015年全年餐饮收入32310亿
元，同比增长11.7%，正式宣告进入3万亿时代。随着体验经济的升温，人们越来越注重餐
饮店的环境氛围和文化内涵。一个成功的餐饮店，不但要为顾客带来味觉的精致体验，用
餐环境还必须让人流连忘返，再次光顾。

餐饮店设计怎样才能获得顾客的垂青？餐饮业主们正期盼设计材料商们给出充满创意
的解决方案。一个闪亮的顶级秀场已经开启，极富创新精神的材料商们，是时候开拓新的
市场了！ 

As an industry that is part of people’s livelihood, the market potential for China’s catering 
industry is huge. In 2015, China’s revenue from the industry increased 11.7% from the previous 
year to RMB 3.231 trillion, officially announcing its entry into the era of 3 trillion. With the advent 
of so-called “experience economy”, people are paying more and more attention to the 
environment and atmosphere of the restaurants in which they eat. A successful restaurant 
must be able to satisfy the taste buds of customers and create a fine dining environment that 
can bring them back.

How should restaurants be designed to attract diners? Restaurant owners are expecting 
designers and material suppliers to provide creative solutions. The stage for a brilliant, first-rate 
show is being set. It is time for the most innovative material suppliers to expand into a new 
market!

办公楼市场商机无限 为您约见实力买家
Unlimited business opportunities in the office build-
ing market, make appointments with strong buyers

写字楼建设持续火热，上海2016年预计完工项目近100万平方米，北京亦有50万平方
米的供应入市。在一线城市，地标建筑如上海中心大厦、广州周大福中心预计可于2016年
内竣工。二线城市中，包括苏州、成都和武汉在内的多座城市均有90-100万平方米的新增
写字楼物业计划入市。

邂逅办公地产的开发商和业主们，遇见最具价值的市场蓝图！

The office building market is experiencing a boom as nearly 1 million square meters and 
500,000 square meters of office space, in Shanghai and Beijing respectively, is expected to 
be completed in 2016. In the first-tier Chinese cities, landmarks such as Shanghai Tower and 
the Guangzhou CTF Finance Center are expected to be completed in 2016. Second-tier 
Chinese cities, including Suzhou, Chengdu and Wuhan, each have an additional office 
space of 0.9 to 1 million square meters entering the market.

Meet with office property developers and owners and tap into one of the most valuable 
markets!
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同期举办: 上海酒店工程及商业空间系列展

200,000平方米，2000家参展企业，为各类商业空间提供整体一站式采购平台

HOTEL PLUS-TOTAL SOLUTION FOR COMMERCIAL PROPERTIES
酒店.商场.公共空间装饰｜设计｜照明｜家具｜信息.安防｜清洁｜自动售货机｜游艇.休闲


